	Career Field
	Business and Administrative Services, Finance and Marketing

	Course Name
	Fundamentals of Financial Services

	Description
	Students will develop knowledge and skills needed in the banking, insurance and investment industries. They will analyze banking products and services, determine ways in which insurance reduces risk, and calculate insurable losses. Students will also learn to sell financial products and build positive relationships with clients and colleagues.  They will use financial ratios to evaluate company performance and select profitable investments for clients. Technology, employability skills, leadership and communications will be incorporate in classroom activities.

	Unit 1
	Careers in Financial Services
Students will examine the role and responsibilities of individuals working in financial services.

	Outcome
	1.1	Employability Skills: Develop career awareness and employability skills (e.g., face-to-face, online) needed for gaining and maintaining employment in diverse business settings.

	Competencies
	1.1.2	Identify the scope of career opportunities and the requirements for education, training, certification, licensure and experience.

	Instructional Strategies
Each student should select a financial-services career that s/he is interested in pursuing, conduct research on the career and create a portfolio highlighting that career. The portfolio should include a description of the career, a listing of job duties, the career’s salary potential, education and training requirements and available certification and licensure. 
 
	Instructional Resources
Career Explorer
http://www.careerexplorer.net/
At the Career Explorer website, students can take a career aptitude test, read about careers that interest them and watch videos of the careers in action.

CareerOneStop
http://www.careeronestop.org/ 
Sponsored by the U.S. Department of Labor, this extensive website provides tools and resources that enable users to explore career options and trends, conduct self-assessments, watch career-related videos and much more.




Careers in Finance
http://www.careers-in-finance.com/
This website contains comprehensive information on careers in finance—including careers in corporate finance, banking, insurance, financial planning, accounting, etc.

My Next Move
http://www.mynextmove.org/
At My Next Move, students can learn more about their career options. The site details the tasks, skills and salary information for hundreds of different careers. Sponsored by the U.S. Department of Labor.

Ohio Means Jobs
https://jobseeker.ohiomeansjobs.monster.com/Seeker.aspx
Students can use the Ohio Means Jobs system to explore career opportunities, labor market projections and educational options.





	Career Field
	Business and Administrative Services, Finance and Marketing

	Course Name
	Fundamentals of Financial Services

	Description
	Students will develop knowledge and skills needed in the banking, insurance and investment industries. They will analyze banking products and services, determine ways in which insurance reduces risk, and calculate insurable losses. Students will also learn to sell financial products and build positive relationships with clients and colleagues.  They will use financial ratios to evaluate company performance and select profitable investments for clients. Technology, employability skills, leadership and communications will be incorporate in classroom activities.

	Unit 2
	Securing a Job
Students will examine steps in the hiring process, including completing job applications, writing résumés, interviewing and portfolio development.

	Outcome
	1.1	Employability Skills: Develop career awareness and employability skills (e.g., face-to-face, online) needed for gaining and maintaining employment in diverse business settings.

	Competencies
	1.1.5	Develop strategies for self-promotion in the hiring process (e.g., filling out job applications, résumé writing, interviewing skills, portfolio development).
1.1.8	Identify the correlation between emotions, behavior and appearance and manage those to establish and maintain professionalism.

	Instructional Strategies
Each student should create a presentation detailing the steps in the hiring process. The presentation should address filling out job applications, writing résumés, interviewing and developing a portfolio.  Each student should also develop a second, more creative item that would benefit individuals looking for work, such as a handout to accompany the presentation, a style show showcasing proper business attire, a sample interview script, etc.

	Instructional Resources
CareerOneStop
http://www.careeronestop.org/ 
Sponsored by the U.S. Department of Labor, this extensive website provides tools and resources that enable users to explore career options and trends, conduct self-assessments, watch career-related videos and much more.

Job Search Resources
https://owl.english.purdue.edu/engagement/34/
Developed by the Community Writing and Education Station at Purdue University, this website provides guidance on reading job ads, filling out job applications and writing résumés, cover letters and follow-up thank you letters.

Ohio Means Jobs
https://jobseeker.ohiomeansjobs.monster.com/Seeker.aspx
Students can use the Ohio Means Jobs system to explore career opportunities, labor market projections and educational options.

WorkSmart—Tips for Success
http://www.worksmart.ca.gov/success_tips_menu.html
Provided by the state of California, this site contains instructions for filling out job applications, writing résumés and interviewing for a job.





	Career Field
	Business and Administrative Services, Finance and Marketing

	Course Name
	Fundamentals of Financial Services

	Description
	Students will develop knowledge and skills needed in the banking, insurance and investment industries. They will analyze banking products and services, determine ways in which insurance reduces risk, and calculate insurable losses. Students will also learn to sell financial products and build positive relationships with clients and colleagues.  They will use financial ratios to evaluate company performance and select profitable investments for clients. Technology, employability skills, leadership and communications will be incorporate in classroom activities.

	Unit 3
	Banking Services
Students will evaluate the financial position of a company and how credit ratings impact available financing. 

	Outcome
	1.9	Financial Management: Use financial tools, strategies and systems to develop, monitor, and control the use of financial resources to ensure personal and business financial well-being.

	Competencies
	1.9.3	Review and summarize savings, investment strategies and purchasing options (e.g., cash, lease, finance, stocks, bonds).
1.9.4	Identify credit types and their uses in order to establish credit.
1.9.5	Identify ways to avoid or correct debt problems.
1.9.6	Explain how credit ratings and the criteria lenders use to evaluate repayment capacity affect access to loans.
1.9.9	Compare and contrast different banking services available through financial institutions.

	Outcome
	8.5	Financial Operations: Develop foundational skills and knowledge to execute the operational processes in financial institutions.

	Competencies
	8.5.1	Describe lines of business (e.g., retail, commercial), and identify products and product features. 

	Instructional Strategies
In teams, students should research retail and business banking products and services offered by banking institutions in the local area. Based on its research, each team should develop a poster identifying the institutions with the most extensive retail and/or business offerings, along with the products and services that these banks offer to their retail and business clients.





Then, have students conduct an Internet search to locate articles about individuals with high amounts of credit card debt and prepare an informative brochure describing the dangers of credit cards and ways to use credit wisely.


	Instructional Resources
Banking Basics
http://www.bostonfed.org/education/pubs/banking2.pdf
Developed by the Federal Reserve Bank of Boston, this packet provides an overview of the banking system for young people. Topics include checks clearing, currency circulation, methods of payment, electronic banking and the role of the Federal Reserve.


Banking Tutorial
http://www.investopedia.com/university/banking/
Although designed more for banking consumers than for individuals employed by banks, this tutorial still does a good job of explaining the different products and services that banks offer.

The Banking System Tutorial
http://www.investopedia.com/university/banking-system/
This tutorial from Investopedia focuses on what banks do, economic concepts in banking, how banks make money, business lending and much more.





	Career Field
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	Course Name
	Fundamentals of Financial Services

	Description
	Students will develop knowledge and skills needed in the banking, insurance and investment industries. They will analyze banking products and services, determine ways in which insurance reduces risk, and calculate insurable losses. Students will also learn to sell financial products and build positive relationships with clients and colleagues.  They will use financial ratios to evaluate company performance and select profitable investments for clients. Technology, employability skills, leadership and communications will be incorporate in classroom activities.

	Unit 4
	Insurance
Students will examine the different types of insurance available to individuals and businesses to cover losses.

	Outcome
	1.9	Financial Management: Use financial tools, strategies and systems to develop, monitor, and control the use of financial resources to ensure personal and business financial well-being.

	Competencies
	1.9.7	Review and summarize categories (types) of insurance and identify how insurances can reduce financial risk.

	Outcome
	8.5	Financial Operations: Develop foundational skills and knowledge to execute the operational processes in financial institutions.

	Competencies
	8.5.1	Describe lines of business (e.g., retail, commercial), and identify products and product features. 

	Outcome
	9.1	Financial Principles: Apply tools, strategies, and systems to plan and monitor the use of financial resources.

	Competencies
	9.1.11	Calculate insurable losses.

	Instructional Strategies
Have students research types of business and personal insurance.  Students will utilize a spreadsheet application to make a list of all equipment, furniture and supplies located in their classroom. They will use the Internet to determine the current price of these items and to identify which insurance coverage(s) would be best utilized to cover losses in the event of a disaster.   Then, students should analyze and interpret an insurance policy to determine if losses would be covered based upon replacement cost value or actual cost value.  
 Then students should identify typical business situations where insurance coverage would be the best option for managing the risk (e.g., a fire in the building, fraud of an employee) and determine what type of policy would best address the situation.  They should put the situations on a chart and identify the best type of insurance to address each situation.


	Instructional Resources
Insurance Lesson Plans
http://financeintheclassroom.org/teacher/look.shtml#insurance
Finance in the Classroom, which partners with the Utah State Office of Education, Jumpstart and a number of other non-profit organizations, provides free lesson plans for a variety of different finance topics. The Hurricane Game, The History of Insurance, Auto Insurance—The Basics and Building Wealth—Insurance are all designed for secondary students and focus on insurance concepts.


Intro to Insurance Tutorial
http://www.investopedia.com/university/insurance/
This tutorial from Investopedia focuses on the many different types of insurance.

The Risky Business of Insurance
http://www.amosweb.com/cgi-bin/awb_nav.pl?s=pdg&c=dsp&k=29
This article from AmosWeb explains insurance in simple, everyday language. 
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	Course Name
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	Description
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	Unit 5
	Financial Analysis
Students use financial analysis techniques to evaluate business performance.

	Outcome
	9.1	Financial Principles: Apply tools, strategies, and systems to plan and monitor the use of financial resources.

	Competencies
	9.1.5	Explain how accounting and accounting standards impact business financial performance, and distinguish between cash and accrual methods of accounting.
9.1.6	Distinguish among profit, cash flows, and return on investment (ROI) measures; and identify factors that could cause different outcomes within these three measures of business performance.
9.1.9	Calculate sales and financial ratios. 
9.1.10	Forecast sales, and interpret financial ratios.
9.1.12	Review and analyze business tax returns to profile a business.

	Outcome
	9.2	Corporate Investments: Implement tools and strategies to evaluate business performance for investment purposes.

	Competencies
	9.2.4	Compare business performance within and across industry sectors using financial analysis (e.g., ratio analysis, trend analysis, fundamental analysis).
9.2.5	Predict business performance using financial statements and financial analysis, and describe the limitations of financial analysis.

	Outcome
	9.3	Financial Risk Management: Evaluate corporate finances, profits, structure, and growth to gain an understanding of the general health and prospects for future growth.

	Competencies
	9.3.1	Evaluate and forecast company performance using business ratios (e.g., liquidity ratios, efficiency ratios, debt leverage ratios, market ratios)and peer-to-peer comparisons, and identify incongruent relationships for further review.




	Outcome
	10.2	Strategic Execution: Apply the principles and concepts used to align organizational and departmental strategies with tactical execution plans.

	Competencies
	10.2.6	Explain uses of and differences in financial and operational information analysis (e.g., financial KPIs, marketing KPIs, logistics KPIs), and identify metrics that promote a balanced and successful approach to execute strategy.

	Instructional Strategies
Students are given historical financial information (e.g., financial statements, analyst reports, summary ratios) for companies in the same industry to compare and contrast using performance metrics, trend analysis and ratio analysis. Students predict which company will perform best, whether performance metrics and ratios will improve or worsen for each company, and whether they would lend money to the company. Predictions are compared to actual results and discussed. 
	Instructional Resources
EDGAR Company Filings
https://www.sec.gov/edgar/searchedgar/companysearch.html
Use EDGAR to quickly access millions of publicly-traded companies’ financial statements. Provided by the U.S. Securities and Exchange Commission.

Financial Ratio Tutorial
http://www.investopedia.com/university/ratios/
This tutorial identifies sources of financial data, explains relevant financial ratios, shows how to compute the ratios and discusses the significance of each ratio. 

Financial Ratios
http://www.netmba.com/finance/financial/ratios/
This article discusses the most commonly-used liquidity, asset turnover, financial leverage, profitability and dividend policy ratios.

The NASDAQ Dozen: Analyze a Stock in 12 Easy Steps
http://www.nasdaq.com/investing/dozen/
This article highlights 12 aspects of a stock that investors should examine to identify wise investments.



Reference for Business
http://www.referenceforbusiness.com/
Reference for Business is a free website containing multiple business encyclopedias, business biographies, sample business plans, and a guide to American industries. The Encyclopedia of Business contains comprehensive overviews of the different financial statements.





	Career Field
	Business and Administrative Services, Finance and Marketing
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	Unit 6
	Securities and Investments
Students will examine types of securities and investments, assess the level of risk associated with each, and make investment recommendations based on potential investor profiles.

	Outcome
	1.2	Leadership and Communications: Process, maintain, evaluate and disseminate information in a business. Develop leadership and team building to promote collaboration.

	Competencies
	1.2.5	Communicate information (e.g., directions, ideas, vision, workplace expectations) for an intended audience and purpose.

	Outcome
	1.9	Financial Management: Use financial tools, strategies and systems to develop, monitor, and control the use of financial resources to ensure personal and business financial well-being.

	Competencies
	1.9.3	Review and summarize savings, investment strategies and purchasing options (e.g., cash, lease, finance, stocks, bonds).

	Outcome
	3.2	Relationship Management: Apply techniques and strategies to develop, maintain and grow positive relationships with employees, peers and stakeholders. 

	Competencies
	3.2.7	Identify when and how to take risks to achieve objectives.

	Outcome
	8.5	Financial Operations: Develop foundational skills and knowledge to execute the operational processes in financial institutions.

	Competencies
	8.5.1	Describe lines of business (e.g., retail, commercial), and identify products and product features. 




	Outcome
	9.2	Corporate Investments: Implement tools and strategies to evaluate business performance for investment purposes.

	Competencies
	9.2.1	Identify sources of and interpret securities information. 
9.2.6	Describe how a business’s financial needs at different stages of development may impact performance and company value.
9.2.7	Explain how business decisions influence capital market prices (i.e., stocks and bonds) and company value. 
9.2.10	Select investments that generate revenue for clients, comply with securities laws and regulations, fit within diversification and portfolio management strategies, and achieve client’s financial goals and objectives.

	Outcome
	9.3	Financial Risk Management: Evaluate corporate finances, profits, structure, and growth to gain an understanding of the general health and prospects for future growth.

	Competencies
	9.3.10	Describe factors influencing retirement plan administration and selection of an administrative agent.

	Instructional Strategies
Each student should develop a pyramid chart that identifies general categories of securities and investments available to businesses and individuals. On the chart, students should rank these categories from least amount of risk to most risk. 
Then, divide the class into small groups. Each group should examine several investor profiles and recommend the most appropriate security or investment for each potential investor.
Finally, students should research the rules of investing, choose a portfolio of stocks they think will increase in value over time, and follow the stocks to see actual results.  (The Stock Market Game can also be used for this activity.) 

	Instructional Resources
Investing 101
http://www.investopedia.com/university/beginner/
This eight-step tutorial addresses the basics of investing, including the concept of compounding, types of investments, portfolios and diversification.

Investor.gov: In the Classroom
http://investor.gov/classroom#.U-f7XWNeLX8
This website, developed by the U.S. Securities and Exchange Commission, includes a range of activities, lesson plans, games and other tools for learning about investing.

U.S. Securities and Exchange Commission
http://www.sec.gov/investor/teachers.shtml
The U.S. Securities and Exchange Commission has developed a range of resources and tools for teachers: tips and talking points, quizzes, posters and links to other sources of investing curricula.

Yahoo! Finance
https://finance.yahoo.com/
The Yahoo! Finance website offers comprehensive market data and information about publicly-traded companies. Students can use the customizable “My Portfolio” tool to record and track mock portfolios.

The Stock Market Game
http://stockmarketgame.org/
This program offers virtual investing in a real-world context.  It offers a large number of resources and learning materials that are correlated to national voluntary standards in academics and personal finance.    
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	Unit 7
	Marketing-Information Management
Students will examine the role of marketing information management within the financial services industry. They will use spreadsheet software and demonstrate collaboration and presentation skills.

	Outcome
	1.2	Leadership and Communications: Process, maintain, evaluate and disseminate information in a business. Develop leadership and team building to promote collaboration.

	Competencies
	1.2.2	Deliver formal and informal presentations.
1.2.10	Use interpersonal skills to provide group leadership, promote collaboration, and work in a team.
1.2.12	Use technical writing skills to complete forms and create reports.

	Outcome
	1.4	Knowledge Management and Information Technology: Demonstrate current and emerging strategies and technologies used to collect, analyze, record and share information in business operations.

	Competencies
	1.4.2	Select and use software applications to locate, record, analyze and present information (e.g., word processing, e-mail, spreadsheet, databases, presentation, Internet search engines).

	Outcome
	5.1	Marketing Fundamentals: Describe principles of marketing, marketing functions and the factors influencing their effectiveness.

	Competencies
	5.1.4	Describe the marketing-information management function, its nature and considerations (e.g., types of relevant information, uses, legal and ethical concerns).

	Outcome
	6.2	Information Management: Institute and evaluate information management tools, policies, procedures and strategies to achieve business unit and organizational goals. 

	Competencies
	6.2.7	Conduct an environmental scan to obtain information on the internal and external business environment and to identify changing conditions and current issues or trends impacting business (e.g, business intelligence, insights).




	Outcome
	6.3	Business Applications: Apply tools, processes and procedures to manage the efficient and effective use of technology to achieve organizational goals. 

	Competencies
	6.3.2	Mine standard databases (e.g., accounting, customer, product, vendor, sales, operations, human resources, patient, supplier, procurement), apply analytical tools, and interpret the findings.

	Instructional Strategies
Put students in groups, and have them conduct research on emerging technologies in banking or insurance and strategies a business of their choice uses to collect and analyze customer and marketing information. Students should survey customers to determine if these new technologies would be accepted by the market and how they feel about the safety and security of the storage of personal data at their chosen business. Students should use spreadsheet software to analyze and summarize survey results. Finally, students should determine whether or not they would recommend that a business offer these new technologies and present their results.

In teams, students should conduct an environmental scan to identify current trends and issues impacting financial institutions.  They should identify what they think will be the top five trends over the next 3-5 years.  Teams will present their trend selections to the class.    


	Instructional Resources
Business Owner’s Toolkit—Without Marketing Research You Will Miss Valuable Opportunities
http://www.bizfilings.com/toolkit/sbg/marketing/market-research/market-research-to-not-miss-opportunities.aspx
The Business Owner’s Toolkit contains free information and resources about starting, running, and growing a business. This particular article focuses on types of marketing research.

Marketing Research
http://www.quickmba.com/marketing/research/
This detailed article focuses on the marketing research process.

Marketing Research Tutorial
http://www.knowthis.com/marketing-research
This online tutorial examines marketing research, its importance in marketing, elements of good research and trends in marketing research.

MarketingTeacher.com—Marketing Environment Lessons
http://www.marketingteacher.com/category/marketing-environment/
Although this series of lessons addresses much more content than needed for this unit, the introduction to marketing research, secondary marketing research and primary marketing research would be helpful when teaching the basics of marketing research.
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	Unit 8
	Pricing of Financial Products
Students will determine the impact of economic conditions on pricing in financial services.

	Outcome
	5.1	Marketing Fundamentals: Describe principles of marketing, marketing functions and the factors influencing their effectiveness.

	Competencies
	5.1.5	Describe the function of pricing to understand its role in marketing.
5.1.6	Explain factors affecting pricing decisions (e.g., customer value perception, brand, negotiating power, corporate policies, competitive strategy, stage of customer life cycle).

	Outcome
	9.3	Financial Risk Management: Evaluate corporate finances, profits, structure, and growth to gain an understanding of the general health and prospects for future growth.

	Competencies
	9.3.4	Analyze the impact of changes in benchmark rates on lending and borrowing costs (e.g., fed funds rate, 10-year treasury rate, LIBOR).

	Instructional Strategies
Each student should select a popular financial future that is bought and sold on an exchange.  Students should research the rise and fall of the future’s price and identify economic factors causing the pricing fluctuations. Lead the class in a discussion of their findings.

	Instructional Resources
The Art and Science of Pricing Financial Services
http://www.microsave.net/files/pdf/The_Art_and_Science_of_Pricing_Financial_Services.pdf
Although lengthy, this report clearly explains the importance of pricing financial services appropriately, pricing theory, pricing models and much more.




Behavioral Pricing—Watch Your Competitors, But Price for Consumers
http://thefinancialbrand.com/39521/banking-watch-competitors-price-consumers/
This article highlights the importance of considering economic conditions and your customers when pricing financial products.
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	Unit 9
	Promoting Financial Products
Students will determine how to use marketing strategies to promote new financial products.

	Outcome
	5.1	Marketing Fundamentals: Describe principles of marketing, marketing functions and the factors influencing their effectiveness.

	Competencies
	5.1.9	Describe promotion’s nature, scope and role in meeting business objectives (e.g., types of promotion, promotional mix, promotional channels).

	Outcome
	5.9	Marketing Communications: Apply the concepts and determine the strategies needed to communicate information about products, services, images or ideas to achieve desired outcomes that support organizational goals and objectives.

	Competencies
	5.9.8	Execute direct-marketing strategies to attract attention and to build brand (e.g., direct mail, online advertising, email marketing, websites, social media, podcasts and webcasts, videos and images, mobile, search-engine optimization, crowdsourcing).
5.9.12	Participate in community outreach involvement that fosters a positive company image and networking.

	Instructional Strategies
Using the research from Unit 7, students identify a new product to promote. Students determine the best way to promote that new product to their audience based on target market information.  They must formulate a promotional plan which includes the direct-marketing strategies they will use and also explains how these strategies will build brand.   

	Instructional Resources
Creative Content Marketing for Financial Services: 3 Examples
http://contentmarketinginstitute.com/2013/03/creative-content-marketing-financial-services/
This article from the Content Marketing Institute looks at innovative ways for financial institutions to promote their products and services.





Financial Services Marketing
http://gaia.adage.com/images/bin/pdf/AdAgeFinancial%20ServicesReport2012.pdf
This trend report, which was developed by Advertising Age, focuses on financial-services media spending, advertising spending by category and medium, TV campaigns and online banking.
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	Unit 10
	Customer Relations
Students will determine how to handle different customer situations.

	Outcome
	1.2	Leadership and Communications: Process, maintain, evaluate and disseminate information in a business. Develop leadership and team building to promote collaboration.

	Competencies
	1.2.3	Identify and use verbal, nonverbal and active listening skills to communicate effectively.
1.2.4	Use negotiation and conflict-resolution skills to reach solutions.

	Outcome
	3.1	Customer Relations: Apply techniques, strategies and tools to develop, maintain and grow positive internal and external customer, or client, relationships. 

	Competencies
	3.1.3	Apply a customer-service mindset in a culturally appropriate manner (e.g., respond to customer inquiries; reinforce service through effective, ongoing communication).
3.1.4	Build rapport with customers and use this rapport to inform customers about company policies, consequences of noncompliance with recommendations or requirements and service or account terminations.
3.1.5	Maintain confidentiality or privacy of internal and external customers.
3.1.6	Reinforce company’s image and culture to exhibit the business’s brand promise.
3.1.7	Describe the scope of customer-relationship management to show its contribution to business.

	Outcome
	3.2	Relationship Management: Apply techniques and strategies to develop, maintain and grow positive relationships with employees, peers and stakeholders. 

	Competencies
	3.2.9	Establish strategic relationships with others.
3.2.11	Manage internal and external business relationships to foster positive interactions, and strategically plan and leverage business relationships for growth.

	Instructional Strategies
Students role-play different banking, insurance or securities and investment customer-serving roles (e.g., branch teller, branch manager, customer service representative, company president). Students are given different scenarios involving complaints received from customers.  Students must determine how they would resolve the situation, given their position, to continue a positive business relationship with the customer and to protect the company’s image and reputation.  



	Instructional Resources
15 Customer Service Skills that Every Employee Needs
https://www.helpscout.net/blog/customer-service-skills/
This article addresses the customer service skills that forward-facing employees must have.

Managing Customers Tutorial
http://www.knowthis.com/managing-customers
This tutorial from KnowThis.com discusses the importance of customers, trends in customer service and customer relations technology.
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	Unit 11
	Social Media
Students will determine which social media are most effective in reaching and impacting financial-services customers.

	Outcome
	3.1	Customer Relations: Apply techniques, strategies and tools to develop, maintain and grow positive internal and external customer, or client, relationships.

	Competencies
	3.1.8	Build, maintain and improve relationships with customers or clients; and promote brand and solicit new ideas and solutions using social media.
3.1.9	Identify opportunities to use crowdsourcing to engage customers or clients, improve customer or client relationships, promote brand, and solicit new ideas and solutions.

	Outcome
	3.3	Business Communications Management: Apply strategies and procedures to plan, create, implement, and evaluate internal and external company communications.

	Competencies
	3.3.2	Explain how the content of written communications (e.g., email, text messages, chats) creates reputational, legal and regulatory exposure for organizations, and describe how to manage the risk individually and collectively.

	Outcome
	3.4	Social Media Communications: Apply tools, strategies and processes to plan, create, implement, monitor and evaluate social media communications to support corporate brand and strategy.

	Competencies
	3.4.2	Compare and contrast the use of social media for personal and business purposes. 




	Instructional Strategies
Students should conduct research to determine which social media are most effective in reaching and impacting financial-services customers and clients. Then, each student should create content (text and/or graphics) to be communicated via those social networking tools. Students should present their findings and social-media creations to a panel including the teacher, an administrator and a financial-services professional for evaluation.
	Instructional Resources
Digital Marketing Lessons
Digital Marketing: http://www.marketingteacher.com/digital-marketing/
Digital Marketing and Promotion: Digital Advertising: http://www.marketingteacher.com/digital-marketing-and-promotion-internet-advertising/
Email Marketing: http://www.marketingteacher.com/email-marketing-2/
These three lessons introduce students to the basics of digital marketing and promotion.

The Power of Email Marketing
https://www.digitalgov.gov/2014/08/11/the-power-of-email-marketing/
[bookmark: _GoBack]This article discusses the importance of email marketing in digital outreach efforts.

Principles of Online Presence Lesson Plan
http://www.bized.co.uk/educators/16-19/business/marketing/lesson/online1.htm
In this lesson, students examine the impact, advantages and disadvantages of business websites.
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	Description
	Students will develop knowledge and skills needed in the banking, insurance and investment industries. They will analyze banking products and services, determine ways in which insurance reduces risk, and calculate insurable losses. Students will also learn to sell financial products and build positive relationships with clients and colleagues.  They will use financial ratios to evaluate company performance and select profitable investments for clients. Technology, employability skills, leadership and communications will be incorporate in classroom activities.

	Unit 12
	Selling Financial Products
Students will determine how to apply selling principles to financial products.

	Outcome
	5.1	Marketing Fundamentals: Describe principles of marketing, marketing functions and the factors influencing their effectiveness.

	Competencies
	5.1.10	Describe the impact of industry, environment and culture on the nature and scope of selling and sales activities (e.g., customer service, relationship building).
5.1.11	Describe sales processes and techniques that can be used to facilitate selling.

	Outcome
	5.11	Selling: Determine client needs, wants and fears; and respond through planned, personalized communication that influences purchase decisions and enhances future business opportunities.

	Competencies
	5.11.1	Describe motivational theories that can be used to enhance customer relationships and increase the likelihood of making sales.
5.11.3	Describe the impact that digital communication is having on selling.
5.11.4	Identify sources of product information that can be used to communicate product benefits and ensure appropriateness of a product for the customer or client.
5.11.6	Implement sales processes and techniques to enhance customer relationships and  increase the likelihood of making sales (e.g., rapport and credibility building, recognizing and responding appropriately to prospect’s personality, using buying motives, facilitating buying decisions, questioning to understand prospect, assessing needs in relation to product offerings, demonstrating solution, converting objections to selling points, closing sales, negotiating terms or agreements, overseeing order fulfillment).
5.11.8	Process the sale to complete the exchange, and collect payment from customer to complete sales transactions.
5.11.9	Conduct post-sales follow-up activities to foster ongoing relationships with customers or clients (e.g., follow-up strategies, sales reports, post-sales service, client feedback, self-assessment of performance, ongoing client relationship).

	Instructional Strategies
Working in groups, students will create a selling policy for a financial services company which includes the motivators for the customers to buy the company’s products, how to develop and utilize digital communication specifically to sell the company’s products, how to build customer relationships within the targeted group(s), how to complete and collect payment from sales, and how to structure ongoing customer relations to promote future sales.

The groups select one of the company’s products and use the selling policy to create a sales pitch for a particular customer.  To extend learning, students should practice the sales pitch on a panel made up of financial services professionals.
	Instructional Resources
Personal Selling Lesson
http://www.marketingteacher.com/personal-selling/
This lesson on the stages of the sales process includes a student handout, exercise and answer key.

Selling Class Notes
Approaching the Prospect: http://www-rohan.sdsu.edu/~renglish/377/notes/chapt09/index.htm
Asking Questions and Listening: http://www-rohan.sdsu.edu/~renglish/377/notes/chapt10/index.htm
Closing the Sale: http://www-rohan.sdsu.edu/~renglish/377/notes/chapt13/index.htm
Handling Objections: http://www-rohan.sdsu.edu/~renglish/377/notes/chapt12/index.htm
Preparing for an Effective Presentation: http://www-rohan.sdsu.edu/~renglish/377/notes/chapt11/index.htm
These class notes, developed by a San Diego State University professor, address important components of the selling process.

The Selling Process Tutorial
http://www.knowthis.com/the-selling-process
This online tutorial explains steps in the selling process, starting with generating sales leads and ending with closing the sale.





	Career Field
	Business and Administrative Services, Finance and Marketing

	Course Name
	Fundamentals of Financial Services

	Description
	Students will develop knowledge and skills needed in the banking, insurance and investment industries. They will analyze banking products and services, determine ways in which insurance reduces risk, and calculate insurable losses. Students will also learn to sell financial products and build positive relationships with clients and colleagues.  They will use financial ratios to evaluate company performance and select profitable investments for clients. Technology, employability skills, leadership and communications will be incorporate in classroom activities.

	Unit 13
	Business Governance
Students will examine the role of a company’s code of conduct, audit committee charter and other policies in governing business operations.

	Outcome
	1.2	Leadership and Communications: Process, maintain, evaluate and disseminate information in a business. Develop leadership and team building to promote collaboration.

	Competencies
	1.2.7	Use problem-solving and consensus-building techniques to draw conclusions and determine next steps.

	Outcome
	4.7	Governance Structures: Relate governance structures to organizational goal achievement. 

	Competencies
	4.7.1	Explain the need for and impact of governance on business management, performance and regulatory oversight.
4.7.2	Describe the relationship between governance structures, ownership structures (e.g., corporation, privately owned, nonprofit, limited-liability companies) and organizational size and reach (e.g., microenterprise, middle-market, large corporate, multinational, global).
4.7.3	Explain the roles and responsibilities of governing committees (e.g., Board of Directors, Audit and Finance Committees, Risk Committees), strategies used to fulfill these responsibilities and the impact on strategic planning and management functions (i.e., planning, organizing, directing, staffing and controlling).
4.7.4	Identify the elements of a governance process (e.g., minutes, records, proxies), and distinguish elements contained in public and private businesses. 
4.7.5	Identify the elements of a corporate governance structure that impact staff decision-making authority. 
4.7.6	Determine situations in which escalation to a governance member is appropriate. 




	Instructional Strategies
Working in groups, students should research a financial services company’s investor page to identify the structure and procedures in place for company governance and ownership and how organizational size and reach might impact this. Students should read the company’s code of conduct, audit committee charter and any other charters and policies provided. Then, each group should select a current event and explore how these codes, charters, and policies may impact the company’s response to the event.  Discuss how governing committees might react to the event and how that would influence staff response.  Lead the class in a discussion of the groups’ findings as well as regulations (e.g., Sarbanes-Oxley, U.S. Patriot Act, Dodd-Frank Wall Street Reform) that have changed the financial services industry.   



	Instructional Resources
Corporate Governance Slideshows
https://www.fdic.gov/regulations/resources/director/presentations/dallas/2013-Corporate-Governance.pdf
https://www.fdic.gov/regulations/resources/director/virtual/corpgov.pdf
These slideshows from the Federal Deposit Insurance Corporation (FDIC) examine the roles and responsibilities of the board of directors and senior managers, proper supervision of bank operations and risk management processes.

Center for Board Governance: Key Boardroom Issues
http://www.pwc.com/us/en/corporate-governance/index.jhtml
PricewaterhouseCooper’s Center for Board Governance is a good source of information on financial regulatory reform, CEO and board chair roles and much more.
 




	Career Field
	Business and Administrative Services, Finance and Marketing

	Course Name
	Fundamentals of Financial Services

	Description
	Students will develop knowledge and skills needed in the banking, insurance and investment industries. They will analyze banking products and services, determine ways in which insurance reduces risk, and calculate insurable losses. Students will also learn to sell financial products and build positive relationships with clients and colleagues.  They will use financial ratios to evaluate company performance and select profitable investments for clients. Technology, employability skills, leadership and communications will be incorporate in classroom activities.

	Unit 14
	Risk Management
Students will examine the risks affecting financial services companies and strategies used to manage risks. 

	Outcome
	1.3	Business Ethics and Law: Analyze how professional, ethical, and legal behavior contributes to continuous improvement in organizational performance and regulatory compliance.

	Competencies
	1.3.6	Identify deceptive practices (e.g., bait and switch, identity theft, unlawful door-to-door sales, deceptive service estimates, fraudulent misrepresentations) and their overall impact on organizational performance.
1.3.9	Identify potential conflicts of interest (e.g., personal gain, project bidding) between personal, organizational and professional ethical standards.

	Outcome
	1.4	Knowledge Management and Information Technology: Demonstrate current and emerging strategies and technologies used to collect, analyze, record and share information in business operations.

	Competencies
	1.4.3	Verify compliance with security rules, regulations and codes (e.g., property, privacy, access, accuracy issues, client and patient record confidentiality) pertaining to technology specific to the industry pathway.

	Outcome
	2.2	Economic Principles: Relate principles and concepts of applied economics to business models, business activities and organizational goal achievement.

	Competencies
	2.2.5	Determine types of business risks (e.g., pure, speculative, natural, human, economic).

	Outcome
	2.3	International Business: Relate factors impacting international business to internal business operations, practices and strategies.

	Competencies
	2.3.12	Explain regulations governing bribery and foreign monetary payments, and describe their impact on business.




	Outcome
	4.1	Enterprise Risk Management Fundamentals: Apply foundational business skills and tools to identify risks and seize opportunities related to the achievement of business objectives.

	Competencies
	4.1.4	Identify events (e.g., disasters, cyber-attacks, product launch) and stakeholder activities (e.g., supplier bankruptcy, rogue employee, compromised personal information, competitor exit) that could facilitate or prevent an organization from achieving its objectives, i.e., risk, at the organizational level. 

	Outcome
	9.6	Financial Reporting and Auditing: Perform specialized accounting; and summarize, report, and evaluate the accuracy of a company’s financial information. 

	Competencies
	9.6.2	Determine the level and type of reporting required to achieve business objectives and comply with regulatory requirements (e.g. compilation, audit, GAAP, IFRS, SME, fund accounting).

	Instructional Strategies
Students should conduct a risk assessment to identify risks to which a local financial services company is exposed. Students should also identify strategies that the company could use to manage those risks. Finally, students should create an annotated bibliography of the resources used to develop the risk assessment. The bibliography should include resources that address deceptive practices, security rules, business risks, and regulations governing bribery and foreign monetary payments.

	Instructional Resources
Corporate Governance Slideshow
https://www.fdic.gov/regulations/resources/director/presentations/dallas/2013-Corporate-Governance.pdf
This slideshow from the Federal Deposit Insurance Corporation (FDIC) examines risk management processes appropriate for financial institutions.

Risk Management
http://api.tfsa.ca/documents/Cluster-Risk_Management-010311.pdf
This lengthy, well-written article explains the role of risk management in financial services, types of risk that financial services organizations must manage and careers available in risk management.




