


	Career Field
	Business and Administrative Services, Finance and Marketing

	Course Name
	Finance Foundations

	Description
	This is the first course specific to Finance. It introduces students to the specializations offered in the career field. Students will obtain fundamental knowledge and skills in accounting, banking services, corporate finance, insurance, and securities and investments. They will acquire knowledge of financial analysis and application, business law and ethics, economics, international business and business relationships. Knowledge management and information technology will be emphasized. Employability skills, leadership and communications will be incorporated in classroom activities.

	Unit 1
	Careers in Finance
Students will conduct research on careers, certifications, licensures, and postsecondary degree programs in finance, financial services, and accounting.

	Outcome
	1.1	Employability Skills: Develop career awareness and employability skills (e.g., face-to-face, online) needed for gaining and maintaining employment in diverse business settings.

	Competencies
	1.1.2	Identify the scope of career opportunities and the requirements for education, training, certification, licensure and experience.
1.1.3	Develop a career plan that reflects career interests, pathways, and secondary and postsecondary options.

	Instructional Strategies
Each student should complete an online webquest activity to identify three possible career paths in finance, financial services, or accounting.  Students should then conduct research to determine the certification(s) or licensure(s) required for each career. Finally, each student should select a college or university of his/her choice and identify the courses that s/he would need to take at that school to earn a degree appropriate for each of the three different career paths. Students should develop a career plan (digital, multi-media poster) for one of the careers.

	Instructional Resources
Career Explorer
http://www.careerexplorer.net/
At the Career Explorer website, students can take a career aptitude test, read about careers that interest them and watch videos of the careers in action.

CareerOneStop
http://www.careeronestop.org/ 
Sponsored by the U.S. Department of Labor, this extensive website provides tools and resources that enable users to explore career options and trends, conduct self-assessments, watch career-related videos and much more.


Careers in Finance
http://www.careers-in-finance.com/
This website contains comprehensive information on careers in finance—including careers in corporate finance, banking, insurance, financial planning, accounting, etc.

My Next Move
http://www.mynextmove.org/
At My Next Move, students can learn more about their career options. The site details the tasks, skills and salary information for hundreds of different careers. Sponsored by the U.S. Department of Labor.

Ohio Means Jobs
https://jobseeker.ohiomeansjobs.monster.com/Seeker.aspx
Students can use the Ohio Means Jobs system to explore career opportunities, labor market projections and educational options.
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	Unit 2
	Business Technology and Communications
Students will examine organizational communication hierarchies and use multiple business technologies to develop, store, access and share information.

	Outcome
	1.2	Leadership and Communications: Process, maintain, evaluate and disseminate information in a business. Develop leadership and team building to promote collaboration.

	Competencies
	1.2.1	Extract relevant, valid information from materials and cite sources of information.
1.2.3	Identify and use verbal, nonverbal, and active listening skills to communicate effectively.
1.2.6	Use proper grammar and expression in all aspects of communication.
1.2.9	Identify advantages and disadvantages involving digital and/or electronic communications (e.g., common content for large audience, control of tone, speed, cost, lack of non-verbal cues, potential for forwarding information, longevity).

	Outcome
	1.4	Knowledge Management and Information Technology: Demonstrate current and emerging strategies and technologies used to collect, analyze, record and share information in business operations.

	Competencies
	1.4.2	Select and use software applications to locate, record, analyze and present information (e.g., word processing, e-mail, spreadsheet, databases, presentation, Internet search engines).
1.4.5	Use information technology tools to maintain, secure and monitor business records.
1.4.6	Use an electronic database to access and create business and technical information.
1.4.7	Use personal information management and productivity applications to optimize assigned tasks (e.g., lists, calendars, address books).
1.4.8	Use electronic media to communicate and follow network etiquette guidelines.




	Outcome
	3.3	Business Communications Management: Apply strategies and procedures to plan, create, implement, and evaluate internal and external company communications.

	Competencies
	3.3.1	Identify organizational communication hierarchies, and select the appropriate communication strategy to use for the hierarchy. 

	Instructional Strategies
Each student should create a database of jobs, internships and other activities in which s/he has participated in high school. Students should include fields for grade level, organization or business, activities, honors or awards, teacher or supervisor, etc. Then, each student should sort and print a report by grade level and use it to develop a résumé for a job in finance.  Each student should email his/her résumé to a classmate, who should review it and provide constructive feedback.

Then, divide the class into groups of two or three students each. Develop and give each group an organizational chart detailing the different lines and levels of authority within a business, along with a list of scenarios that would require communication within the business. Each group should review the different scenarios and determine to whom to communicate, appropriate way(s) to communicate and the advantages and disadvantages of the selected communications methods in each situation.

	Instructional Resources
Choose the Most Productive Communication Channel for Your Message
http://office.microsoft.com/en-us/help/choose-the-most-productive-communication-channel-for-your-message-HA001194524.aspx
This article contains tips for selecting the most appropriate channels for transmitting your messages in the workplace.

Technology Tutorials on the Web
http://www.internet4classrooms.com/on-line2.htm
The website Internet4Classrooms has culled the web and identified an abundance of technology tutorials. Includes tutorials for word processing, spreadsheet, database, presentation, multimedia, web design and graphic software.

Word 2013
http://www.gcflearnfree.org/word2013
Use any or all of these 31 short lessons to teach how to use a word-processing program. Addresses the basics, working with text, working with objects, reviewing documents, collaboration and more. 

Ohio Means Jobs
https://jobseeker.ohiomeansjobs.monster.com/Seeker.aspx
Students can use the Ohio Means Jobs system to explore career opportunities, labor market projections and educational options.
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	Unit 3
	Accounting and Finance
Students will identify the roles and responsibilities of accounting and finance and determine the relationship of accounting and finance to other business activities.

	Outcome
	1.9	Financial Management: Use financial tools, strategies and systems to develop, monitor, and control the use of financial resources to ensure personal and business financial well-being.

	Competencies
	1.9.8	Identify income sources and expenditures.	

	Outcome
	2.1	Business Activities: Relate business functions to business models, business strategies and organizational goal achievement.

	Competencies
	2.1.5	Describe the need for and role of accounting and finance (e.g., understanding accounting treatment, verifying information, analyzing variances, guiding decision-making), and explain how they interact with and impact other business activities or functions.

	Outcome
	9.1	Financial Principles: Apply tools, strategies, and systems to plan and monitor the use of financial resources.

	Competencies
	9.1.6	Distinguish among profit, cash flows, and return on investment (ROI) measures; and identify factors that could cause different outcomes within these three measures of business performance.

	Outcome
	9.5	Financial Accounting: Track, record, and summarize financial transactions to enable accurate reporting of financial activity to external parties. 

	Competencies
	9.5.1	Describe how basic accounting principles and requirements of accounting-standards setting bodies impact the accounting and auditing process (e.g., Generally Accepted Accounting Principles [GAAP], required set of financial statements).




	Outcome
	10.2	Strategic Execution: Apply the principles and concepts used to align organizational and departmental strategies with tactical execution plans.

	Competencies
	10.2.6	Explain uses of and differences in financial and operational information analysis (e.g., financial KPIs, marketing KPIs, logistics KPIs), and identify metrics that promote a balanced and successful approach to execute strategy.

	Instructional Strategies
Divide the class into small groups. Each group is responsible for writing the script for creating a training video that explains the roles and responsibilities of accounting and finance in business, the relationship of the two functions with other business activities and basic accounting principles and standards. Students should also incorporate common business expenses, sources of income, common financial measures and metrics and the differences among profit, cash flows, and return on investment (ROI) into the script.

	Instructional Resources
The Changing Role of Finance: Business Partnering
http://www.theglasshammer.com/news/2010/04/29/the-changing-role-of-finance-business-partnering/
This article examines the increasing role of the finance department in managerial decision making and strategic planning. 

Introduction to the Context of Accounting Lesson
http://www.open.edu/openlearn/money-management/money/accounting-and-finance/introduction-the-context-accounting/content-section-0
This lesson uses activities and practical examples to teach the origins and objectives of accounting, the nature of accounting information and accounting information systems and accounting’s role in helping organizations meet their goals.

What Is the Difference Between Accounting and Finance (and Economics)?
http://thefinancepig.com/2008/03/21/what-is-the-difference-between-accounting-and-finance-and-economics/
This article explains the relationship of accounting to finance and economics.
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	Unit 4
	Financial Services
Students will examine the banking, insurance and securities products and services offered by local financial institutions.

	Outcome
	1.2	Leadership and Communications: Process, maintain, evaluate and disseminate information in a business. Develop leadership and team building to promote collaboration.

	Competencies
	1.2.5	Communicate information (e.g., directions, ideas, vision, workplace expectations) for an intended audience and purpose.
1.2.10	Use interpersonal skills to provide group leadership, promote collaboration, and work in a team.

	Outcome
	1.9	Financial Management: Use financial tools, strategies and systems to develop, monitor, and control the use of financial resources to ensure personal and business financial well-being.

	Competencies
	1.9.3	Review and summarize savings, investment strategies and purchasing options (e.g., cash, lease, finance, stocks, bonds).
1.9.9	Compare and contrast different banking services available through financial institutions.

	Outcome
	8.5	Financial Operations: Develop foundational skills and knowledge to execute the operational processes in financial institutions.

	Competencies
	8.5.1	Describe lines of business (e.g., retail, commercial), and identify products and product features. 

	Outcome
	9.2	Corporate Investments: Implement tools and strategies to evaluate business performance for investment purposes.

	Competencies
	9.2.1	Identify sources of and interpret securities information. 

	Instructional Strategies
In teams, students should research banking, insurance, and securities products and services offered by financial institutions in the local area. Based on its research, each team should develop a poster (create a webpage) identifying the institutions with the most extensive retail and/or commercial offerings, along with the products and services that these financial institutions offer to their retail and commercial clients.

Students should then develop two long-term plan options for a savings and investment strategy that would enable them to purchase or lease a car.  Students will need to research purchase, lease and cash options for obtaining a car.  

	Instructional Resources
Banking Tutorial
http://www.investopedia.com/university/banking/
Although designed more for banking consumers than for individuals employed by banks, this tutorial still does a good job of explaining the different products and services that banks offer.

The Banking System Tutorial
http://www.investopedia.com/university/banking-system/
This tutorial from Investopedia focuses on what banks do, economic concepts in banking, how banks make money, business lending and much more.

Intro to Insurance Tutorial
http://www.investopedia.com/university/insurance/
This tutorial from Investopedia focuses on the many different types of insurance.

Investing 101
http://www.investopedia.com/university/beginner/
This eight-step tutorial addresses the basics of investing, including the concept of compounding, types of investments, portfolios and diversification.
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	Unit 5
	Risk Management
Students will examine policies and procedures used by businesses to manage risks and prevent customer data breaches.

	Outcome
	2.4	Business Processes: Relate business-process design to organizational structure and organizational goal achievement.

	Competencies
	2.4.4	Describe the relationship among policies, processes and procedures. 

	Outcome
	3.1	Customer Relations: Apply techniques, strategies and tools to develop, maintain and grow positive internal and external customer, or client, relationships. 

	Competencies
	3.1.5	Maintain confidentiality or privacy of internal and external customers.

	Outcome
	4.1	Enterprise Risk Management Fundamentals: Apply foundational business skills and tools to identify risks and seize opportunities related to the achievement of business objectives.

	Competencies
	4.1.3	Describe ways that businesses prevent, control, transfer and retain risks.

	Outcome
	8.5	Financial Operations: Develop foundational skills and knowledge to execute the operational processes in financial institutions.

	Competencies
	8.5.5	Explain segregation of duties controls (e.g., dual vault control).

	Instructional Strategies
Divide the class into groups of three or four students. Each group should research a business that has experienced a breach of sensitive customer information (e.g., Target, Adobe, eBay, Neiman Marcus, etc.). After researching its chosen business, each group should give an oral presentation and/or develop a digital poster explaining the breach, the impact of the breach on business-customer relationships and policies and procedures that the business has instituted (or should institute) to manage these risks and prevent such a data breach from occurring again.

Tour a financial institution or invite a risk management/security specialist from a financial institution to speak to students about risk management.  Have students develop a list of questions that they would like to have answered related to the competency areas.  After the speaker’s presentation, students should ask questions from their lists that have not yet been answered.   Provide sample policy and procedures handbooks for students to review.   Students should then develop a risk management policies and procedures handbook for new employees that discusses how to manage risks, privacy and confidentiality in the institution.
	Instructional Resources
Risk Management Options
http://www.projectsmart.co.uk/risk-management-options.php
This article explains risk-management options, including avoidance, control, assumption and transfer.

What Is Risk Management?
http://www.exforsys.com/career-center/risk-management/what-is-risk-management.html
This article explains types of risk as well as the goals of risk management.

What Is Risk Management?
http://www.marquette.edu/riskunit/riskmanagement/whatis.shtml
Provided by Marquette University, this article explains types of risk, the costs of risk and risk-management methods.
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	Unit 6
	Compliance
Students will determine the impact of legislation on compliance standards and regulatory compliance.

	Outcome
	1.3	Business Ethics and Law: Analyze how professional, ethical, and legal behavior contributes to continuous improvement in organizational performance and regulatory compliance.

	Competencies
	1.3.1	Analyze how regulatory compliance affects business operations and organizational performance.

	Outcome
	4.3	Compliance: Develop compliance systems, processes and procedures used to manage compliance risk across an organization.  

	Competencies
	4.3.1	Compare and contrast internal and external authoritative sources of compliance standards (e.g., legal code, government agencies and self-regulatory organizations), the types of institutions governed and the penalties associated with noncompliance.

	Instructional Strategies
Students should conduct research on the Sarbanes-Oxley Act and other sources of compliance standards and compose a short written report explaining their impact on business operations and organizational performance.  As part of the report, students should identify what institutions are governed by the standards and the nature of the penalties associated with noncompliance.  
	Instructional Resources
Business Compliance Requirements and Consequences
http://www.bizfilings.com/learn/business-compliance.aspx
This article explains internal and external requirements with which businesses must comply.

Financial Services
http://www.sba.gov/content/financial-services
Provided by the U.S. Small Business Administration, this webpage identified resources on how to comply with the laws and regulations that apply to businesses in the financial services industry.
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	Unit 7
	Business Ethics
Students will examine ethical dilemmas and determine proper solutions.

	Outcome
	1.2	Leadership and Communications: Process, maintain, evaluate and disseminate information in a business. Develop leadership and team building to promote collaboration.

	Competencies
	1.2.2	Deliver formal and informal presentations.
1.2.7	Use problem-solving and consensus-building techniques to draw conclusions and determine next steps.

	Outcome
	1.3	Business Ethics and Law: Analyze how professional, ethical, and legal behavior contributes to continuous improvement in organizational performance and regulatory compliance.

	Competencies
	1.3.3	Use ethical character traits consistent with workplace standards (e.g., honesty, personal integrity, compassion, justice).
1.3.9	Identify potential conflicts of interest (e.g., personal gain, project bidding) between personal, organizational and professional ethical standards.

	Outcome
	3.2	Relationship Management: Apply techniques and strategies to develop, maintain and grow positive relationships with employees, peers and stakeholders. 

	Competencies
	3.2.3	Align personal vision and goals with organizational or departmental goals, objectives and initiatives. 

	Outcome
	4.6	Corporate Social Responsibility (CSR): Interpret, apply and communicate an organization’s ethics and social responsibility policies and code of conduct in routine and ambiguous situations. 

	Competencies
	4.6.2	Compare and contrast ethical challenges across industry sectors (e.g., healthcare, financial services, consumer products, manufacturing, retail) and functional areas (e.g., marketing, human resources, financial reporting).

	Instructional Strategies
Divide the class into small groups. Each group should conduct online research to locate an example of unethical business behavior and give a short oral report about the example to the class. Then, lead the class in a discussion of the similarities and differences among these examples. Finally, provide students with case studies describing ethical dilemmas in finance. Each group of students should discuss and determine ethical solutions to these dilemmas.

	Instructional Resources
Business Ethics and Social Responsibility
http://managementhelp.org/businessethics/index.htm
This article examines business ethics, methods for managing ethics in the workplace and contemporary ethical issues.

Business Ethics Scenarios
http://www.scu.edu/ethics/dialogue/candc/cases/business-scenarios.html
The Markkula Center for Applied Ethics at Santa Clara University has developed seven business ethics scenarios. The scenarios include receiving a holiday gift, sales expense, sales expense reimbursement, etc.

How Should We Respond to Another Company’s Unethical Practices?
http://www.usc.edu/org/InsightBusiness/340articles/fall2006/business.html
This article discusses why we should care about other company’s unethical practices as well as whether or not to report unethical behavior.
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	Unit 8
	Economic Principles
Students will determine the impact of different economic concepts and principles on business and finance.

	Outcome
	1.11	Principles of Business Economics: Examine and employ economic principles, concepts, and policies to accomplish organizational goals and objectives.

	Competencies
	1.11.2	Identify the difference between monetary and nonmonetary incentives and explain how changes in incentives cause changes in behavior.
1.11.3	Use economic indicators to identify economic trends and conditions (e.g., inflation, interest rate fluctuations, unemployment rates).
1.11.4	Determine how the quality, quantity and pricing of goods and services are affected by domestic and international competition in a market economy.
1.11.6	Explain how financial markets and government policies influence interest rates (credit ratings/debt ceiling), trade deficits and unemployment.

	Outcome
	2.2	Economic Principles: Relate principles and concepts of applied economics to business models, business activities and organizational goal achievement.

	Competencies
	2.2.8	Describe the nature of taxes paid by businesses and their impact.
2.2.13	Describe the types of market structures (e.g., monopolistic, monopsonistic).
2.2.14	Explain the role of the Federal Reserve System, describe ways that it influences the availability of money and credit, and describe ways that it adjusts the money supply.
2.2.15	Describe the phases of business cycles (i.e., expansion, peak, contraction, trough) and industry cycles (i.e., start-up or innovations, dominance, shakeout or consolidation, maturity, decline), benefits of understanding them, their internal and external causes, their impact on business and ways businesses deal with different phases.

	Instructional Strategies
Divide the class into eight groups of students. Assign an economic concept (i.e., incentives, economic indicators, competition, financial markets and government policies, taxes, market structures, the Federal Reserve System, and business and industry cycles) to each group to research. After becoming experts on the concept, the group should develop and share a short skit illustrating its assigned concept and the impact of that concept on business and finance.

	Instructional Resources
AmosWEB
http://www.amosweb.com/cgi-bin/awb_nav.pl?s=awb
AmosWEB contains a glossary of economic terms, an encyclopedia of economics, and other resources that use simple, fun examples to explain complicated economic concepts.

EcEdWeb
http://ecedweb.unomaha.edu/lessons/lessons6-12.cfm
Developed by the Center for Economic Education at the University of Nebraska at Omaha, this website offers a wide variety of lesson plans for different economic concepts and ability levels.

Economic Class Notes
http://www.socialstudieshelp.com/Economics_Class_Page.htm
At this site, the Social Studies Help Center, teachers and students can access detailed notes and explanations of micro- and macro-economics topics.

Land and Freedom Lessons
http://www.landandfreedom.org/econ/
Developed by the non-profit Henry George School of Social Science, Land and Freedom provides free resources and lesson plans for teaching economics.
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	Unit 9
	International Business
Students will examine the economies, currencies, and exchange rates of multiple countries around the world.

	Outcome
	1.2	Leadership and Communications: Process, maintain, evaluate and disseminate information in a business. Develop leadership and team building to promote collaboration.

	Competencies
	1.2.11	Write professional correspondence, documents, job applications and résumés.
1.2.12	Use technical writing skills to complete forms and create reports.

	Outcome
	1.11	Principles of Business Economics: Examine and employ economic principles, concepts, and policies to accomplish organizational goals and objectives.

	Competencies
	1.11.5	Analyze factors that affect currency and exchange rates.

	Outcome
	2.3	International Business: Relate factors impacting international business to internal business operations, practices and strategies.

	Competencies
	2.3.1	Describe the global environment in which businesses operate, identify leading economies, and explain how the global environment impacts a business’s overall global strategy.

	Instructional Strategies
Students should conduct online research to identify the five largest economies in the world. Each student should develop a seven-paragraph report containing an introductory paragraph, a concluding paragraph and two paragraphs for each of those five economies. Students should describe the structure of each economy (e.g., traditional, market, etc.), identify the currency used in each, explain how the exchange rate is set in each country, 

[bookmark: _GoBack]and describe how the global environment impacts the global strategies of businesses in that country.  

	Instructional Resources
International Trade
http://www.amosweb.com/cgi-bin/awb_nav.pl?s=wpd&c=dsp&k=international+trade
This summary of international trade from AmosWeb explains imports and exports, benefits of trade, comparative advantage, balance of trade and much more.

International Trade Study Notes
http://www.sparknotes.com/economics/macro/trade/
These study notes focus on the basics of international trade, means to trade and exchange rates. 

What is International Trade?
http://www.investopedia.com/articles/03/112503.asp
This simple article from Investopedia focuses on benefits of global trade and free trade vs. protectionism.







